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United Way British Columbia’s Period Promise aims to collect a
record-breaking 700,000 menstrual products to fight period
poverty
Period Promise campaign asks British Columbians to help end period poverty,
Burnaby, B.C. – United Way British Columbia (UWBC) - working with communities in BC’s Interior, Lower
Mainland and Central & Northern Vancouver Island, wants people to know that period poverty is more widespread
than it is commonly known. At least half of people who menstruate will struggle with access to products at some
point in their lives—this could mean missing a job interview or an important community event, which limits one’s
access to opportunities and overall quality of life and health. UWBC’s 2022 Period Promise campaign, presented
by Pacific Blue Cross, offers a solution: British Columbians can tackle period poverty from May 6 to June 7 by
giving financially, donating period products, or organizing their own Period Promise campaign.
UWBC is calling on B.C. residents to set a collection record of over 700,000 menstrual products, which is 200,000
more than last year’s goal. This goal can be achieved through a combination of financial and product donations.
Our goal is higher simply because the need has never been higher.
According to United Way’s research as seen in the Period Promise Final Report:
•
•
•

26% of people who menstruate in BC say that they had gone through a period without having menstrual
products available to them
13% of people who menstruate in BC say that, as dependents, their families had not been able to afford
menstrual products on their behalf
30% of people say that they haven't known where to access menstrual products they could afford when
their period has hit.

One report respondent said, “Having the fear of bleeding through your pants and not being able to participate
severely impacts my mental health. As I am already a person with a disability and living on a budget having to
save money for these supplies is very cost consuming.”
Further, the economic impacts of the COVID-19 pandemic and inflation have served to exacerbate period poverty
in the province. Over 50% of United Way’s community partners indicated an increase in demand for their services
because of COVID, and nearly 45% of them indicated an increased demand for free menstrual products at their
organization. UWBC’s Period Promise campaign aims to fill that gap by collecting products that help strengthen
vital connections in the community.
The 2022 Period Promise campaign is proudly presented by Pacific Blue Cross.
For additional information about Period Promise, visit www.periodpromise.ca.

QUOTES:
“Joining United Way’s Period Promise campaign is one way you can strengthen the community because it helps
make sure nobody has to choose between buying food or menstrual products. That choice has only become more
common over the past year – with emergencies like the wildfires and the flood, and now with inflation on everyday
goods increasing the cost of living for the most vulnerable people in our community. Running a collection
campaign or making a donation is a quick way to help make sure that everybody can have the product they need
to stay connected to the community.”
- Neal Adolph, Director of the CLC Labour Participation department at United Way British Columbia, and one of
the organizers of United Way’s Period Promise campaign.
"In the past five years, the United Way British Columbia has led a magnificent effort to draw focused attention on
the impacts on individuals who do not have adequate access to menstrual products. They've collected and
distributed millions of products throughout BC, encouraged dozens of companies, unions, and municipalities to
sign the Period Promise Policy Agreement to provide free menstrual products in their workplaces, and partnered
with the BC government on an important research project that identified the extent of period poverty in the
province. Today, the provincial and federal governments are discussing how to address the issue on a policy
level. This momentum is remarkable, and we are so proud to have supported them on this journey.
- Rob Chiarello, SVP, People and Culture at Pacific Blue Cross
-end* Statistics from the United Way Period Promise Research Project Final Report.
> PERIOD PROMISE CAMPAIGN DETAILS:
https://www.periodpromise.ca/collections/help-end-period-poverty-give-today.
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About United Way’s Period Promise
Period Promise is a United Way initiative. The Period Promise Campaign has generated over 2 million donated
menstrual products from 2017 to 2021. The campaign also inspired organizations to adopt a policy to provide
menstrual products in their facilities, while de-stigmatizing menstruation and raising awareness of period poverty.
For more information, go to www.periodpromise.ca
About United Way British Columbia – working with communities in BC’s Interior, Lower Mainland and
Central & Northern Vancouver Island
United Way supports healthy, caring and inclusive communities by strengthening vital connections that support
people in need. Representing the six regions of Central and Northern Vancouver Island, East Kootenay, Lower
Mainland, Southern Interior, Thompson Nicola Cariboo, and Trail and District, our organization serves a
population of more than 4 million people, with a focus on kids and youth, seniors, poverty, mental health and
food security.
www.uwbc.ca

